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Findings from Customer Value Survey 2025
Summary: Value for money

Who we spoke to

@ 48% * 50%
Male Female

Sind
(7/5%) customers
were satisfied with

Wannon Water's
Value for money

AREAS FOR
IMPROVING VALUE
PERCEPTIONS

24%

Cost of water

21%

Water quality

11%

Taste of water

7%

Service charges

6%

Water pressure
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RECALL OF FINANCIAL HARDSHIPS SUPPORT

L)

vs 47% in 2024

of customers were aware that
Wannon Water have supports

SHEl  gvailable to customers
experiencing financial difficulties
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DRIVERS OF SATISFACTION WITH

VALUE FOR MONEY
Those who had contact with Those who did not have contact
Wannon Water in P12M with Wannon Water in P12M
Viater 18% 16%
quality
Water supply o o,
reliability 10% 8%
Information
o provided by 9% 28%
Wannon Water
Sewerage o, )
!g-_yb reliability 9% 6%
#\, Customer 7% -

AW service

factors

@ e 47% 41%
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